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HAVE YOU HEARD THAT

CONTENT WRITING

is not a well paying career option?

I’r's something that people have been telling aspiring writers.
Because of the competition in the market, according to people,
content writers are paid very less than they deserve. But guess
what? This is actually a myth. Don’t believe us? See for yourself.

CLICK HERE TO EXPLORE
100+ SUCCESS STORIES

So if you too want results like these, make sure you finish reading
this e-book till the end. And we promise that you'll find all your
answers here. :)



https://hustlepostacademy.com/alumni/
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Does becoming a content writer in 30 days sound like click-
bait? Well, it is actually possible to become a content writer in 30
days, and here is a guide that can help you achieve that.

Content writing is one of the growing career fields in which you
can achieve success and earn money with no prior experience.
And despite the competition, your chances of starting just now
and still succeeding as a writer are significantly higher. In content
writing, competition in a specific industry means it is paying and
you can earn well.

So, without further ado, let's dive right into the content writing
guide, shall we?
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DIFFERENT TYPES OF
CONTENT WRITING:

Le’r's start by discussing the different types of content writing.
While you can choose to work with every type of content writing
that we are going to discuss here, it is recommended to stick to
just one as that will improve your performance and generate
more, and quality leads for you.

DIFFERENT TYPES OF CONTENT WRITING ARE:



Copywriting

One of the most popular and widely sought-after types of con-
tent writing is copywriting. The importance of copywriting is
known to almost everyone in every industry one can imagine.

Copywriting, in simplest words, can be described as content writ-
ten to persuade people into taking action that is in the best in-
terest of the business.

It is one of the highest-paying types of content writing, because
the business makes a significant profit through copywriting. And
subsequently, it is one of the most difficult types of content writ-
ing as well. Because the writer is supposed to describe the busi-
ness and add an effective call to action with restricted words.



Ghost Writing

G hostwriting, as the name suggests, is writing for someone else
and not expecting any credits, except financial benefits of coursel
As a ghostwriter, you can be writing for anyone and anything.
From businesses to authors and blogs to books, the content op-
tions are limitless for ghostwriters. And so is the earning poten-
tial.

There is a debate on whether or not ghostwriting is right for
newbie writers. Because of course with no credits (and sometimes
NDAs), you can't call your work your own so there’s no proof of
your experience and success. But, for writers who aim at earning
through content writing and dont mind writing without their
names, ghostwriting is amazing.



Website Writing

Websi’re content plays a significant role in the success of a
business. For a business to generate leads online, having a
decent home and landing page is extremely important. And
that's what content writers specialising in website content writing
help the businesses with.

Writing website content is not much different from copywriting,
except it is a little longer and more informative, but equally per-
suasive.
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Technical Writing

Technica| writing is slightly different from other forms of con-
tent writing because, unlike other types, it is not creative. The pri-
mary focus of technical writing is to educate and guide the cus-
tomer.

Technical writing is in huge demand because of the IT sector of
course. Fields like chemis’rry, bio’rechno|ogy, information technol-
ogy, robotics, finance, and medical require technical writers. And
a prior knowledge of the field is usually prerequisite for becom-
ing a technical writer.

But with experience, getting into technical writing is not difficult.
Moreover, because of high demand, technical writers are paid
quite well (which means usually higher than other content writ-
ers).

User manuals, standard operating procedures, guides, case stud-
ies, white papers, blogs and articles, legal disclaimers, and press
releases are a few examples of technical writing.



Long Form
Content Writing

Long-f-orm content includes books, e-books, and guides. The
long-form content’s primary purpose is to provide information.
For someone who can write factually correct and engaging infor-
mative content, long-form content writing is one of the easiest
ways to make a career in writing. No doubt, a long-form content
writer will be making a decent income through each project.

However, it is important to note that long-form content does not
mean fluff. You can’t write anything in the name of content just
to meet the word count requirement.



B2B Writing

BQB is an abbreviation for “business to business”. Basically,
companies that target other businesses as their customers are
called B2B companies. Here, you will not be selling to the public
but to very specific organisations that shall benefit from your
product and services. For instance, a digital marketing firm that
targets startups and helps them grow online in their respective
markets comes under B2B firms.

B2B writing is considered comparatively more difficult than B2C
writing, and that's why the writers are paid comparatively more.
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B2C Writing

BQC is abbreviated for “Business to Consumer”. Here the target
audience is people like you and me, regular, common people.
B2C writing is comparatively easier than B2B writing because the
content is more generalised as the audience is the general public.

It is also relatively easier to generate leads and persuade con-

sumers or the target audience to purchase your product or ser-
vices. Ecommerce stores are the biggest example of B2C writing.
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Email Writing

quil writing, of course, includes email marketing. Content
writing is an integral part of digital marketing. A content writer
can easily get into email marketing and writing. The idea is to
write emails in such a way that they have a high opening and
reading rate and generate more leads for the business.

Email marketing has a comparatively higher ROl than any other
marketing technique, especially for B2B businesses. That means
for a content writer that specialises in email writing and market-
ing, working with B2B companies can prove to be more profitable
and effective.
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Script Writing

Every video and audio content that one comes across requires
a script. While everyone knows that scripts are written for plays
and movies, not a lot are aware that even YouTubers, standup
comedians, podcasters, and content creators hire script writers.
Script writing is a type of creative content writing.

A script writer has to be both creative as well as persuasive with
their writing because the aim of script writing is to entertain the
audience and get them to follow the call to action. Different con-
tent creators can have a different CTA and keeping that in mind,
a script has to be written.
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Social Media
Writing

Social media writing involves writing captions and social media
marketing content. Social media marketing is another type of
digital marketing that requires decent content writing skills.

A content writer can gain expertise in social media management
and marketing and primarily focus on social media content.

One thing that you need to keep in mind here is that social
media is not restricted to Instagram as a lot of you may presume.
LinkedIn, Twitter, Facebook, and Reddit are all social media plat-
forms that can be used to generate leads for businesses. To un-
derstand the role of a content writer in social media marketing
better, consider checking the social media accounts of Swiggy,

Zomato, and OYO.
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Academic Writing

Finally, there is academic writing. An academic writer usually
writes content at the college or school level. The content that an
academic writer creates includes essays, dissertations, thesis,
chapters, presentations, and journals. Yes, for becoming an aca-
demic writer you need to have decent knowledge and experience.
If you hold a graduate degree you can become an academic
writer.

15.



Your 4-WEEK plan

to becoming a

CONTENT
WRITER.
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Now that you are familiar with the different types of content
writing, it's time to pick one that intrigues you the most and start
working on becoming a content writer.

Here's your 4-week plan to become a content writer in 30 days:

THE FOCUS IS ON LEARNING

For the first week, your focus should be on learning and plan-

ning.

Learn what content writing is, pursue courses that can help
you become a highly paid freelance content writer, and famil-
iarise yourself with SEO (Search Engine Optimisation), con-
tent marketing, and techniques that can improve your writing
style. You can pursue the course offered by the Hustlepost
Academy and learn everything all at once in a small budget.

After |earning, start penning down the ski”s, know|edge, and
interests you have. This will help you choose your niche and
make the process of starting and finding clients a lot easier
for you.

17.



START PRACTICING AND CREATING SAMPLES

Now that you have your niche and content writing skills, it's
time to test them. Start writing. Your second week should be
all about finding topics and writing on them. Proofread, edit,
and improve your writing. There you have the samples that
will help you build your portfolio.

Yes, now is the time to build a portfolio and add these sample
articles. You can easily create a portfolio on the last day of
the week. Use at least 3 to 5 articles (your best work) in your
portfolio. And make sure these samples are relevant to the
niche you have chosen.




IT'S TIME TO GET PUBLISHED

In the third week, you will be reaching out to magazines and
websites that will let you write content for them, for free. Your
primary focus will be to get your content published. Published
content holds more authority and value than sample content.
But sample content will help you get published.

You will be writing content for “bylines, author bio, and link to
your portfolio” and not for money in your third week. There
are chances that after you get published the same website
will offer you paid opportunities (if you do a good job that is).

.
A
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LET'S MAKE SOME MONEY

Now that you have everything sorted, it's time to start making
money.

In your fourth week, you will be sending cold emails to your
potential clients and reaching out to them for work.

When sending cold emails and texts make sure that you are
telling your client how you can help them instead of asking

for work.
You have to send cold emails every day for a week, only then

you will land some decent leads. It is unlikely that you won't find
any client after this unless you do something wrong. But if in
case this happens, you should consider asking your friends to
review your portfolio and pitch. Fresh perspective always helps.
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HOW TO MAKE SURE THAT YOU BECOME A

CONTENT WRITER

within thirty days?

I’r is easy to have a 4-week plan but sticking to it can be ex-
tremely difficult. You are likely to fail if you are not able to stay
focused and consistent.

Here are a few things that you can do to avoid failing in this
30-day plan of becoming a content writer:

Don’t Be a Know It All

A lot of people fail to become successful at something because
they try to learn and know everything. Content writers are no dif-
ferent.

There is a chance that while learning about content writing you
may feel like learning more about content marketing, digital
marketing, social media marketing, and anything that is related
to content writing. When you try to learn everything you realise
that you are not aware of everything and that can make you feel
inferior. It is very common and extremely important to avoid.
Don't fall into the trap of “knowing everything”. You don’t need to
know everything about the market to become a content writer.

21.
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Starting and Improving is the
Way to Success

Always remember that done is better than perfect. Start learn-
ing, practice what is preached, and enter the market as and
when suggested. Don’t delay the process and do not feel inferior
or underconfident.

Simply start working and improve as you learn and grow.

You can’t be perfect or as good as people who are in this profes-
sion for the past so many years. Understand that even they
learned with time and so will you.

Have a Routine

Having a routine, even before and after these 30 days is very im-
portant. Remember when your mother used to tell you that
waking up early can solve your problems? Yeah, it's time to take
that seriously and implement her lessons in your daily routine.
Wake up early, have a routine, focus on things that make you
happy (include this 30-day challenge in the list), and take care
of yourself.

29.
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Be True to Your Aim

Your aim is to become a content writer in 30 days. Nothing more
or less than that. Stay true to your aim and don't let anything
else take your attention away from the aim. Take your time out
to work on your aim every single day for 30 days. You can’t work
for 15 days and expect to get the results of 30 days. So, no matter
how busy you are, just a few hours of your day should be dedicat-
ed to this aim for the next 30 days.

Enjoy the Process

There is no point in forcing yourself into anything. If you wish to
become a content writer, make sure you are enjoying the process
of learning, improving, writing, and outreaching. If you fail to
enjoy the process, you will be doing it haltheartedly and there
are higher chances of you not fully dedicating yourself to the
work and process. While working on becoming a content writer
you may feel like this isn't something you wish to do, consider
that a sign and leave but make sure you are not confusing pro-
crastination and laziness with the lack of interest. If you wish to
become a content writer and are still not able to focus, you are
probably procrastinating. Figure out why exactly you are procras-
tinating to get over that feeling (in most cases, we procrastinate
when we are not confident).

23.
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ABOUT

THE COURSE

For all the aspiring content writers who are yet to start their jour-
ney or are stuck at low income, learning how to become a highly
paid content writer is essential. You need to learn about the
market before you step into it so that you have an edge over
other freelance writers right from the start.

Our content writing course effectively prepares you for the con-

tent writing industry. Once you get into the academy, you will
learn the best, from the best, to be the best.

Here's everything you will cover in the
content writing course:
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MODULE 2

Types of content you can

write, details about each

type, and highest paying
options.

MODULE 4

In-depth training about
how to price your services,
various offers to create,
and creating your final
pricing list.

MODULE 6

A step by step tutorial on

how to approach, convert,

and onboard Indian and
international clients.

Basically, everything you need to become a successful
content writer will be offered to you under one roof, so
that you never have to go looking for information any-
where else on the internetl! :)

25.
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HUSTLEPOST
ACADEMY

H ustlepost Academy is an online school designed to help you
escape a career that doesn’t feel exciting.

It is easy to say that you would want to make a career out of your
hobby but when it comes to actualising that dream, the lack of
information often pulls you down and pushes you back to the
beaten path of working on something you don't truly like.

We aim to put an end to that cycle. Here at Hustlepost Academy,
we offer courses that will provide you with the information you
need to convert your hobby into side hustles and your dreams
into reality in no time.

We have over 7000 students inside the academy at the moment,

many of whom have built massively profitable side hustles as
freelancers, coaches, product creators, content creators, and
more. You can be one of them.

25.
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