


HOW TO PRICE YOUR SOCIAL
MEDIA MANAGEMENT SERVICES?

Social media management is often considered one service.
People assume a social media manager is only responsible for
posting content on different social media platforms and
engaging with the community or audience. But that is far from
reality.

A social media manager is, in reality, responsible for strategizing
everything, right from setting up social media accounts for the client
to finding the target audience and creating content that will benefit
their business.

While this sounds simple and easy because we all have been 
doing something similar for our personal ac-
counts as well, when it comes to managing a 
business account, the targets, expecta-
tions, and goals change significantly. It 
is not just about engagement and 
the number of followers, a busi-
ness benefits the most from 
social media management when 
it is able to attract traffic that 
generates convertible leads and 
build a supportive community.
A social media manager is supposed to 
market the client’s business on social 
media without actually marketing it (unless 
it is one of the offered services). 

What does a Social Media Manager do?
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MOST REQUESTED SOCIAL
MEDIA MANAGEMENT SERVICES

1) Social Media Strategy

2) Account Setup and Branding 

3) Content Creation

4) Content Management

5) Research and Analysis

6) Community Management

7) Social Media Marketing

8) Advertising

9) Influencer Marketing

10) Email Marketing

11) Social Media Audits

12) Social Media Training

Given the competition in the market, if you intend to offer only social
media management services where your sole responsibility will be
to post content on the client’s social media accounts and engage
with the existing community, chances are you may not be able to
make a lot of money.

 
To make decent money even if you have just one client on board,
you will have to offer services that will help you stand out from the
competition and benefit your client in growing their business. 

 
Here are a few services that a social media manager is expected to
offer and are most in demand:
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1)

SOCIAL MEDIA STRATEGY

Creating a social media strategy is not as difficult as it seems. But of
course, when your work requires you to create strategies for
different businesses and make sure it works out for each one of
them, it can be a little daunting.
If you are absolutely new to creating strategies for different social
media platforms, you probably need to take a course on social
media management that will introduce you to the basics of the field
you are interested in.
If you simply wish to get an idea of what goes behind creating a
social media strategy, the following information might help you:

Creating a social media strategy for the client is one of the most
basic services a social media manager is required to offer. For every
client to use social media efficiently for their business, there needs
to be a strategy that will help them reach out to the audience that is
relevant to the business.

 
To meet this goal, a social media manager has to research to find
the target audience for the client and plan content and posting
strategies that will help the client reach this goal in less time than
one generally anticipates.

How to Create a Social Media Strategy for
Clients?
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SOCIAL MEDIA STRATEGY
(continued)

When you consider creating a social media strategy for your client,
the first step is to research.

>Understand what the business is about.
>Who should be the target audience?
>Which social media platforms will prove to be most beneficial?
>Who are the competitors and what are they doing on social media?
>What are the short term and long term goals of your client? 

You must conduct research and interview your client to get a better
understanding. After that, you will create a posting strategy that you
believe will work best for your client. Again,  use the internet and see
how the algorithm is working. This  strategy will include every
platform that you and your client want to target.

Every business and client will require a different strategy but 
the basic understanding and research on your part shall 
remain the same.
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Individual Service Charges: INR 3000/ USD 200



2)
ACCOUNT SETUP AND BRANDING

For startups and small businesses that haven’t yet started using
social media for marketing, a social media manager can offer
service in which they will set up accounts on every social media
platform that can generate leads for the client depending on the
type of business they are running and do basic branding for the
business as well.

 
Business accounts, unlike personal accounts, don’t depend on a
person’s face and content revolving around an individual. They
need proper branding that will reflect what their business and social
media account is about. From username and profile pic to optimized
bio and features like story highlights, everything helps a business
brand themselves accurately and start on the right foot on social
media.
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Individual Service Charges: INR 3000/ USD 200



3)
CONTENT CREATION

Content creation, for a business account, would mean creating
templates and infographics that can be posted on social media to
educate and inform the audience about the business and services.

 
A business may ask a social media manager to create a specific kind
of content. From creating images to videos, reels, and articles,
everything plays a significant role in the growth of social media
accounts and your client will most probably want to benefit from all
the features that are available on different platforms.

 
If you think you have a creative side that will allow you to create
engaging content for your client’s social media account, you can
offer this service.
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Individual Service Charges: INR 7000/ USD 500



4)
CONTENT MANAGEMENT

Content management is scheduling and posting content on social
media for the client. If you have been using social media platforms
for quite some time, you would know that you can’t post whenever
you want. There is a specific day and time when one can witness
better engagement and reach. Moreover, you can’t work with the
“one post a day/week” strategy either.

 
For an account to actually grow, organically and quickly, one has to
be consistently active on social media, and for that purpose, people
hire social media managers. Someone who will make sure that the
content is posted on every social media platform and engage with
the comments and messages so that the target audience feels
attended.

07

Individual Service Charges: INR 10,000/ USD 600



5)
RESEARCH AND ANALYSIS

Although a social media manager is not bound to offer research and
analysis services, one still needs to conduct research when they
take over a business’s social media handles. So, instead of doing it
for yourself and for free, why not offer it as a service?

 
In research and analysis, you will be researching the right key-
words, hashtags, and type of content for your client, and analyzing
their engagement and account performance for them. With this
research information, you can also offer social media strategy
services.
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Individual Service Charges: INR 4000/ USD 300

₹



6)
COMMUNITY MANAGEMENT

A lot of businesses have or prefer having Facebook groups. A social
media manager can offer community management.

 
As a community manager, the social media manager shall be
responsible for creating posts relevant to the business, that will help
the community and directly help the community with their queries
and doubts.
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Individual Service Charges: INR 3000/ USD 200



7)
SOCIAL MEDIA MANAGER

Management is different from marketing. But if you are a social
media manager with the skills and knowledge of a social media
marketer, you should not refrain from mixing the two up.

 
While businesses prefer having a marketing manager in their team
who takes care of everything related to marketing, including social
media, they wouldn’t mind having a person who handles everything
related to social media.

 
A social media manager is already familiar with the social media
audience and strategy of the business, so marketing the business
would not be difficult for them. Regardless, having the prior
knowledge and skillset required to step into social media marketing
is extremely important.
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Individual Service Charges: INR 35,000/ USD 1,000 upwards



8)
ADVERTISING

Advertising on social media platforms is an entirely different service
and should not be confused with social media marketing.

 
Digital marketing and social media management agencies charge
separately for advertising for a reason, respect that and use that in
your favor. If you know how to run ads on social media platforms,
great, offer that service. If you don’t, learn how it works and start
offering this service because it is high in demand and can help you
earn significant revenue.
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Individual Service Charges: INR 20,000/ USD 800 upwards
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9)
INFLUENCER MARKETING

For a business, finding influencers who create content that is
relevant to the business and reaching out to them is a task that
social media manager can do. Obviously, this is not something that
is involved in social media management but you can offer this as a
service apart from management and charge for the same.

 
Influencer marketing is getting recognized for its effectiveness and
is becoming one of the most sought-after social media marketing
strategies. When you offer influencer marketing services, you will
not only be finding influencers but you will also be in charge of
negotiating and paying them. So, you will have to charge for your
services accordingly.
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Individual Service Charges: INR 50,000/ USD 2000 upwards



10)
EMAIL MARKETING

Email marketing is a service on its own. Businesses hire freelance
email marketers to reach out to their potential customers and build a
community. Email marketing is known to have the highest return on
investment.

 
You, as a social media manager can offer email marketing services
and help the business build an email list with the help of social
media. After that, you will be creating emails and newsletters for the
business as well.
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Individual Service Charges: INR 10,000/ USD 800



11)
SOCIAL MEDIA AUDIT

Instead of doing the traditional management work, social media
managers these days choose to provide social media audit as a
service. A social media audit is basically analysing a business’s
social media and informing them what is working and what can be
done to improve and grow the business on social media

 
Unlike creating a strategy for the business and following the same
as a social media manager, social media auditing is just about
offering consulting services.
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Individual Service Charges: INR 15,000/ USD 900



12)
SOCIAL MEDIA TRAINING

Finally, if you are decently experienced in social media
management, you can offer training services to businesses. Instead
of working for the business as a social media manager, you will be
sharing your expertise with their social media management team.

 
That means there won’t be any commitment or expectations of
delivering content or audits on your side. You can simply train the
team, get paid, and leave. However, in order to reach at this level,
you will have to first have experience working as a social media
manager.
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Individual Service Charges: INR 20,000/ USD 500 per day



CREATING PACKAGES
(with prices)

The services mentioned above can be offered separately. However,
combining a few of them and creating a package can prove to be
more beneficial for both you as well as your client.

 
Here are a few packages that you can offer as a social media
manager:
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BASIC
PACKAGE

PREMIUM
PACKAGE

STANDARD
PACKAGE

₹8,000/$500

In the basic package, you can offer
setting up and optimising accounts for

the business, creating social media
strategy, and 3 social media post

templates. You will NOT be managing
the social media for your client.

In the premium package, you will be
setting up and optimising the

accounts, creating a content strategy,
and along with that you will be

managing and engaging with the
audience every day for one month. 

In the standard package, you can set
up and optimise accounts on different
platforms, create a content strategy,
content calendar for one month, and

create content worth one month as
well. Again, you will NOT be managing

the social media accounts.

DETAILS DETAILS

DETAILSSetting up accounts on
different social media
platforms

Optimizing accounts

Conducting research

Creating social media
strategy

Creating 3 social
media post templates
which clients can use in
future

Setting up accounts on
different social media
platforms

Optimizing accounts

Conducting research
Creating social media
strategy
Creating content (one
month)
Posting and scheduling
posts on different social
media platforms
Engaging with the
audience and other
creators

Setting up accounts on
different social media
platforms

Optimizing accounts
Conducting research
Creating social media
strategy

Creating content
calendar (one month)
Creating content (one
month)

₹20,000/$800 ₹12,000/$600



CREATING PACKAGES (contd.)

1
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SOCIAL MEDIA
CONSULTATION

PROFESSIONAL

₹40,000/$1,500

In the social media consultation
package, you can offer 1:1 consulta-
tion sessions in which you will offer

social media audit, create social
media strategy, and provide content

calendar for one month. 

In the professional package, you can
set up accounts, create a social

media strategy, manage and engage
on the client’s social media for a

month daily, and create relevant reels
for their Instagram account.

 
Creating content in the form of posts
and articles is different from creating

reels because creating reels as per
the trend requires more knowledge,

time, effort, and skills. Moreover,
reels can completely change the

engagement game of your client’s
social media. That is why charging

more for it is absolutely justified.

Instead of managing all social media
platforms, you can offer management

services for one specific platform. 
 

Depending on the platform you can 
change your charges as well. This way 
you can master one specific platform 

 
You can also choose to learn about 
marketing on the specific platform

and include that in your service
package as well. 

 
For instance, Facebook marketing,

Instagram marketing, YouTube
marketing, and Pinterest marketing

are  high in demand individual
marketing expertise that one can get.

DETAILS

DETAILS

Conducting research 

Analyzing/reviewing
client’s social media
accounts

Finding out what is
working and what is
not

Discussing how the
social media presence
can be improved

Creating social media
strategy

Creating one monthly
content calendar

Setting up accounts on
different social media
platforms

Optimizing accounts

Conducting research

Creating social media
strategy

Creating content

Posting and scheduling
posts on different social
media platforms

Engaging with the
audience and other
creators
Creating reels on
trending audios and
relevant topics

Conducting research 

Creating social media
strategy

Creating content
according to platform

Posting and
Scheduling posts
Engaging with the
audience

DETAILS

Setting up accounts
on different social
media platforms

Optimizing accounts

PACKAGE
PACKAGE

₹30,000/$1,200

SPECIFIC PLATFORM

₹15,000/$1,000



DOs AND DON’Ts OF REACHING
OUT TO POTENTIAL CLIENTS-
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Getting a client is easier but when it comes to negotiating, social
media managers often end up agreeing to charges that are way
lower than what they expected. Here are a few tips that will help you
get clients to agree to your charges:

1)First things first, always mention your minimum charges on your
website. If you don’t have a website (and even if you do), before
scheduling the call, let your client know that your minimum charges
will be INR X and they should only reach out to you if they are okay
with that.

2)Do not let anyone tell you that you are charging higher than
others. What others charge is their concern. You are charging
because you know you deserve that, stick to it.

3)Avoid lowering your charges for clients. A few discounts here and
there for recurring clients are fine but do not let your client decide
how much you will be getting. Make it clear that you are the one
making rules here and they are the ones who need your service.

4)Always talk to your clients in a manner that suggests you know the
social media game better than anyone else. Tell them how you can
help them. Make your expertise about them and let them indirectly
know what they will be missing out on if they choose to reject your
offer.

5)Working with startups is better than working with well-established
companies. A lot of people agree to work at lower prices because
they will be working with a reputed organization. Always remember,
when you are working with a startup, you will be in charge of
everything. You can charge as much as you want and work on your
own terms.

6)Take everything in writing. Create proposals, invoices, and
deliverables in writing, and get your client to agree to that before
you start working. Most importantly, get paid in advance.



Hope this was massively helpful.

See, you start out as an SMM, you will need some guidance and
support on the journey to move ahead.

So what if we told you that there's a course that will get you to your
dream income as an SMM in the next 60 days?

Yes, we're not joking.

Our course- The Six Figure SMM Formula will be the perfect fit for
you. It will cover everything you need as an SMM in one place- all
the skills, all the necessary guidance, and most of all, the exact
steps needed to find high-paying SMM projects and jobs!

Want to know more about it?
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PARTING WORDS

GET ALL THE DETAILS HERE!

https://hustlepostacademy.com/social-media-management-course/


Hustlepost Academy is an online school designed to help you
escape a career that doesn’t feel exciting. If making money through
something you like, online, with no restrictions sounds like your
thing, Hustlepost Academy has a lot to offer.

It is easy to say that you would want to make a career out of your
hobby but when it comes to actualizing that dream, the lack of
information often pulls you down and pushes you back to the beaten
path of working on things you don't truly love.

We aim to put an end to that cycle. Here at Hustlepost Academy, we
offer courses that provide you with the information you need to
convert your hobby into a side hustle and your dreams into reality in
no time.
We have over 8000 students inside the academy at the moment,
many of whom have built massively profitable side hustles as
freelancers, coaches, product creators, content creators, and
more.

You can be one of them.

JOIN TODAY.
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ABOUT 

https://hustlepostacademy.com/virtual-assistance-course/


created by:

© www.hustlepostacademy.com | 2022 


